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Topic: Measurement of Brand Equity-
GCompetitive Analysis

L_earning objectives:
To understand how brand equity Is measured.



Measuring Brand Equity

( Brand Audits ’
( Brand Tracking ’
( Brand Valuation ’




Why Measure Brand Equity?

= Metrics are an integral part of the brand strategy process.

Reasons to Measure Brand Equity Strategic Marketing Framework

* Understand drivers of brand strength in
order to support strategic decision -
making.

* To evaluate performance of brand
management in increasing equity over
time.

* To evaluate efficacy of brand building
programs -~ ROMI.

s Customer Experience
* To assess the value of the brand for

purposes of licensing or sale. IV. Marketing Execution & Metrics
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Brand Equity vs. Brand Value

= Brand value and brand equity are not the same. Brand value is a financial
measure specific to a point in time that is especially useful in M&A or licensing.
Brand equity represents the potential for your brand to impact your business.

“(For most companies) the operative question is less what their brand is worth
than what their brand could do for them in terms of revenue and profit.
...gaining an understanding of the causal activities related to the changes
would make brand equity measures more actionable.”

- Tom Reynolds & Carol Phillips
“In Search of True Brand Equity Metrics: All Market Share Ain’t Created Equal”
Journal of Advertising Research, 2005
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Assessment questions:

1. List down the factors you know for the measurement of
brand equity.



 Integrated Marketing Communication ; Tom Duncan;
Tata McGraw

« Strategic Brand Management; Kevin Lane Keller; PHI



